
The founding idea behind the Ford Fiesta 
Sporting Trophy fits perfectly in Ansell’s 
strategy. The purpose of the Trophy is to 
launch young, ambitious drivers into the 
world of rallying. Just like Ansell wants to 
attract, coach and nurture talent and help 

them become top players. The main idea 
behind Ansell’s sponsoring, however, is to 
raise awareness on the importance of hand 
protection in the automotive world. Not a 
bad idea, as studies have shown that over 
85% of the maintenance teams at regional 
or national rally championships don’t wear 
protective gloves.

Ansell-sponsored car competing across 

Europe

With the Belux sponsoring of the 2007 Ford 
Fiesta Sporting Trophy a success, Ansell 
grasped a unique opportunity to step up 
its involvement this year. Burcu Cetinkaya, 
an exceptionally ambitious Turkish TV per-
sonality, sold her Saab Cabrio back in 2005 
to make her rallying dream come true. 
Ansell will be supporting her this year in 

many championships, including six World 
Championship Rally races. In addition, 
Burcu will be present at the Ansell booth at 
targeted trade fairs. In this way, we’ll make 
our brand better known in rallying circles 
throughout Europe. “I was surprised to see 
how many people choose Ansell gloves, 
also in my home country, Turkey. I’m very 
happy to be part of the Ansell community,” 
Burcu commented.

A rally car carrying the Ansell logo. 

An odd combination, you think? Well, 

not really. Since 2007, Ansell has been 

sponsoring the Belgian Ford Fiesta 

Sporting Trophy, a unique initiative 

to make rallying more accessible to 

young talent. This year, we’ve even 

crossed the Belux borders. By sponsor-

ing Burcu Cetinkaya, a popular Turkish 

rally driver, we wish to make ourselves 

better known in the motorsports world 

throughout Europe.
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lDear reader,

In this 2008 spring edition of In Touch, we invite you to read about two key topics that 
typify the path that Ansell Occupational Healthcare is following. 

As a market leader in barrier protection solutions, we’re dedicated to providing superior 
hand protection solutions that meet - or rather, anticipate - market needs. To keep our 
finger on the market pulse, we conduct extensive research, exchange information with 
industry experts and keep in touch with the people who wear our gloves.  A hot trend, just now, in the indus-
trial glove market is the quest for ‘one glove that fits all’. Ansell’s latest gloves, such as the HyFlex® 11-920, 
are well on their way to providing multi-risk protection, coupled with exceptional levels of glove comfort. 

Equally important is our commitment to protect the hands of any worker, not only in large but also small 
companies, where gloves often remain unused. In close cooperation with industry experts, we’ve developed 
a targeted, industry-specific approach to raise hand protection awareness and help operators in SMEs and 
self-employed tradesmen in the construction and metalworking sectors select the most appropriate gloves. 
And that’s just a start.

In that context, we also sponsor the ambitious Ansell - Ford rallying team: a sportive means of raising hand 
protection awareness in the world of motorsports. Who knows, maybe you’ll come across one of our rally-cars, 
this spring, heading towards a flying finish...

In the meantime: happy reading!

Werner Heintz - Sr Vice President & Regional Director Europe, Ansell Healthcare

Ansell raises hand protection awareness in the rallying world
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Ansell raises hand 
protection awareness in the 
rallying world
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Eurosafe rewards Ansell UK 
team member with “Vendor 
Sales Person of the Year 
2007”

VWR International rewards 
Ansell for ‘exemplary part-
nership’
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Wanted: the one glove that 
fits all.
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Providing targeted hand pro-
tection to all players in the 
metalworking industry, from 
large companies to self-
employed tradesmen.  

http://www.fiestasportingtrophy.com/
http://www.fiestasportingtrophy.com/


In line with their firm commitment 
towards impeccable quality, all Eurosafe 
members award points to their distribu-
tors for quality and support. At the end 
of the year, these points are added up to 
determine who is the distributor salesper-
son of the year. The 2007 award ceremony 
was held at the prestigious Warwick Castle 
near Birmingham, the UK’s finest medi-
eval castle, on the occasion of Eurosafe’s 

20th anniversary. Forbes McGregor, a 
Territory Sales Manager with Ansell since 
April 2007, came out as the winner. “It’s 
a great honour for me to be granted this 
title,” Forbes says. “Just like Eurosafe, I’m 
dedicated to providing my customers with 
the very best of support and service. And 
I’m deeply indebted to all my colleagues 
at Ansell UK, who passed on their excep-
tional customer-oriented approach.”
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Eurosafe rewards Ansell UK team member with 
“Vendor Sales Person of the Year 2007”

For over 17 years now, Ansell has been partnering with Eurosafe, the UK and Irelands’ 

leading purchasing partnership of Independent Safety Equipment Distributors. This 

year was a cherry on the cake for Ansell, as one of our UK team was awarded “Vendor 

Sales Person of the Year”.

VWR International, with headquarters in 
the US and facilities around the world, is a 
major player in the global laboratory sup-
ply market, with a highly diversified busi-
ness. The company distributes a product 
mix of scientific equipment, chemicals, 
furniture, supplies, etc., including a wide 
range of PPE. It invariably calls its ‘strong 
customer focus’ one of the keys to its 
continued success: VWR strives to give its 

customers the feeling that they’ve received 
more value than they had expected. And 
the business demands the same dedica-
tion from its suppliers.
Every year, the company rewards its best 
performance Suppliers with a highly-
regarded award. The twelve European 
awards for 2007 were at VWR Europe’s first 
European Sales Conference, in Willingen 
(Germany) on 8 and 9 February this year. 

During this highly attended event (1,200 
participants), Ansell was the only PPE sup-
plier to receive an award; a gesture that’s, 
of course, greatly appreciated. 

VWR International rewards Ansell 
for ‘exemplary partnership’

Outstanding flexibility, speed and accuracy. These are the characteristics that VWR 

International values highly in its partnership with Ansell. During its first European 

Sales Conference, the leading distributor of products for pharmaceutical and clean 

room environments acknowledged Ansell Healthcare for ten years of ‘exemplary 

partnership’ (dixit) with a prestigious award. 

Stuart Boyd (Joint MD Willis Safety Ltd), Forbes McGregor, Mark Spree, 
Peter Calendar (Joint MD Willis Safety Ltd)

Eurosafe: 200 % 
dedication to 
quality and 
customer services

13 full members, over 400 employees and 
25 distribution points for PPE (Personal 
Protective Equipment) make up Eurosafe. 
The association, which was set up in 
1988, brings together the best independ-
ent Safety Equipment Distributors in the 
UK and Ireland to share best practices, 
ideas and marketing and sales efforts. 

Selection criteria to become a Eurosafe 
distributor are strict. Members are all 
leaders in both customer service and 
safety expertise, and have a major market 
presence in their local markets. Equally 
rigourous are the criteria Eurosafe sets 
for its suppliers. A continuous quest for 
innovation, proven technical competence 
and a strong market presence are key, as 
is a stubborn dedication to quality and 
customer service. Ansell faultlessly meets 
all of the criteria set out by the Eurosafe 
group. That’s why they’ve been partner-
ing for over 17 years now ...

Stephane Labonté, Vice President of Category Management Europe VWR - 
Karl-Heinz Hobbelink, Sales Consultant / Key Account  Germany - Brian Ritchie, 
Territory Sales Manager UK - Manuel Brocke-Benz, Senior Vice President & Mana-
ging Director Europe VWR - John Balbach Chairman, President & CEO VWR

http://www.eurosafe.ltd.uk/
http://www.vwr.com/index.htm


Mobile phones allow us to make calls, surf 
the Internet, snap photos and download 
music, all at the same time. Cars have 
to be business-like enough for work and 
rugged enough to carry a mountain bike 
in the weekends. We check our email or 
read the paper while watching TV. And, 
every day, we switch constantly back and 
forth from one job or task to another. 
Much more than a trend, multitasking 
has become today’s way of life. And that’s 
no different in manufacturing industries. 

Multitasking in fast-moving, industrial 

environments

Whereas on the earlier shop-floors, opera-
tors did the same type of work all day, the 
trend now is more and more to let them 
do multiple tasks. In addition to pure 
assembly-line work, for example, produc-
tion workers get supervisory responsi-
bilities, inspection and quality control 
functions, or maintenance and/or repair 
tasks. 

Marcel Willems explains: “In manufactur-
ing environments, multitasking has sev-
eral advantages. For the operators them-
selves, a bit of work variety is a challenge 
that provides potential job enrichment. 
Plus: less repetitive tasks reduce the need 
for repetitive, prolonged movements which 
may lead to work-related disorders, such 
as tendonitis, CTS and back disorders. 
For the employer, multitasking enhances 
workplace flexibility by making it easier 
to rapidly deploy labour to specific tasks, 
as and when needed.” The introduction of 
multitasking practices brings with it a dif-
ferent barrier protection need: PPE with a 

broad range of protective characteristics.
The critical balance: performance and 

comfort

The evolution of hand protection has 
come a long way since our founder Eric 
Ansell and his sons marketed their first 
rubber household gloves and industrial 
gloves, back in the 1920s. For decades on 
end, performance - i.e. adequate protec-
tion - was the only criterion that governed 
hand protection development. Gloves had 
to protect workers against all kinds of 
hazards: cuts, abrasion, puncture, chemi-
cal products, etc. and/or provide spe-
cific characteristics like superior grip. 
“Protection is, of course, still the number 
one issue today. But in the past dec-
ade we’ve discovered that comfort also 
ensures protection,” says Marcel Willems. 
“After all, the majority of occupational 
accidents with arm and hand injuries is 
not only due to wearing the wrong gloves 
but also by misapplication or the absence 
of gloves. If we want workers to embrace 
hand protection, our gloves must not only 
meet tough performance criteria but they 
must also fit well and provide adequate 
levels of dexterity and comfort.” 

Multipurpose gloves

Always at the forefront of innovation, 
Ansell has been incorporating new tech-
nologies and new fabrics to manufacture 
gloves that combine superior levels of 
protection with comfort for many years. 
We’re determined, of course, to continue 
down this path and continually upgrade 
our products. In anticipation of the ever-
increasing multitasking trend, however, 
we’re also working on ‘multipurpose’ 
gloves to be used when multitasking. 
“Operators who perform different tasks 
now have to change items of PPE all the 
time. We’re totally committed to providing 
them with gloves that fit all, without com-
promising protection or comfort levels 
and without being too expensive either. 
Our HyFlex® and AlphaTec™ ranges are 
well on their way to meeting that demand. 
Today already, the HyFlex® 11-920 com-
bines Ansell Grip Technology™ with liquid 
repellency, with the outstanding comfort 
and dexterity HyFlex® gloves are known 
for. And there’s plenty of these kind of 
novel solutions in the pipeline.”
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As a global leader in barrier protec-

tion, Ansell continually keeps abreast 

of the latest trends in the PPE market. 

New market developments and chang-

ing customer needs and requirements 

are picked up by our R&D teams to 

result in new gloves - after a meticu-

lous research, design and testing proc-

ess. Marcel Willems, Marketing Director 

Occupational  Healthcare Europe, talks 

about a recent trend that will undoubtedly 

strongly impact the glove market in the 

future: multitasking. 

Wanted: the one glove that fits all.

http://www.ansell.eu/industrial/index.cfm?catalogue=!AlphaTec!All&lang=EN
http://www.ansell.eu/industrial/index.cfm?catalogue=!HyFlex%2011-920!All&lang=EN
http://www.ansell.eu/industrial/index.cfm?pages=grip_intro&lang=EN


Just as in most other European manufac-
turing industries, adequate hand protec-
tion is self-evident in large metal fabrica-
tion, machinery and equipment compa-
nies, employing more than 50 people. 
After all, they have strict safety and health 
policies that require optimal hand protec-
tion and they make every effort to engineer 
out safety hazards. Consequently, large 
enterprises have long been the unique tar-
get market for PPE manufacturers and dis-
tributors and Ansell has a strong foothold 
in the sector. But more than that, we’re 
also committed to safeguarding the hands 
of the majority of workers in the industry: 
those in small metalworking firms, from 
locksmiths and art foundry up to any other 
metal working craft man or self-employed 
tradesman. 
 
High risk, low awareness

It is widely accepted that small business 
operators facing the day-to-day pressure 
of running a business, often lack the time, 
technical knowledge and resources to fully 
implement health and safety systems. The 
risk of injuries to the upper extremi-
ties in the metal industry, however, is 

high. During common operations such as 
stamping, cutting, embossing, metal sheet 
folding, pipe bending or metal shield-
ing, workers have to handle metal parts 
with rough or sharp edges, which exposes 
them to mechanical risks like abrasion, 
cut or puncture. Frequent contact with 
heat, flames, small molten metal drops or 
big molten metal splashes, e.g. in welding 
applications, add an irreversible dimen-
sion to the usual risks. Last but not least, 
many workers are exposed to oil, lubri-
cants or other solvents while degreasing 
parts or come into contact with paint. This 
‘chemical’ exposure may be the most criti-
cal one to tackle. Indeed, as spotlighted in 

our last issue of In Touch, operators are 
unaware of the latent health threat as the 
consequences of exposure to these liquids 
are seldom immediate. 

Worker acceptance

Besides the lack of sensitization to protec-
tion, there’s another key factor threaten-
ing workers’ health in the metal sectors: 
the long-standing preconceptions that 
gloves would be ‘uncomfortable’ and/or 
a restriction to dexterity and to efficien-
cy as a whole. Ansell is determined to 

demystify these myths, as our wide selec-
tion of gloves targeting the metalworking 
industry addresses both protection and 
worker acceptance criteria. To help small 
metalworking firms and self-employed 
tradesmen gain a better insight into our 
solutions, we have bundled our years’ of 
expertise in their sector and the feedback 
of industry experts and end-users into 
educational tools and clear glove-specific 
definitions, expressly tailored to their spe-
cific needs. 

Handy selection tool

The result is summarized in a handy 
selection tool that lists the different appli-

cations, exposure risks and glove require-
ments of the sector and links them to 
our broad selection of protective gloves. 
It helps owners of small companies find 
their way in our comprehensive range 
of solutions: from lightweight gloves 
that ensure the ultimate in dexterity and 
durability or provide exceptional grip on 
oily and slippery metal sheets thru’ to 
gloves that seamlessly combine grip with 
excellent chemical resistance. Without, of 
course, compromising the level of work-
ers’ acceptance.
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Providing targeted hand protection to all players in 
the metalworking industry, from large companies to 
self-employed tradesmen.  

What image springs to mind on hear-

ing the phrase ‘metal industry’? Does 

it make you think of steel giants? 

Then you’ll be surprised to hear that 

over 90% of metalworking players 

are small firms employing less than 

nine people. Equally surprising are 

our findings about hand protection in 

these SMEs: far too many operators 

leave their hands unprotected while 

risks are great. Ansell is determined to 

turn the tide, with a targeted approach 

to help small metal enterprises choose 

the right hand protection.


